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Programme Code & Mode of Study 84011 (Full-time Mode)
84014 (Part-time Mode)
Tuition Fee HK$1,900 per credit for 2010/11 academic year
Medium of Instruction English
Programme Leader LAU Kwok-faiMBA, MAMA, MAIB, MCMI,
MCIM, FHKIM
Deputy Programme Leader Aris LAM Yuk-chaBSocSc, MEd, PgCert

>Aims and Objectives

The programme builds on the synergy of interdisciphary
curriculum, embracing marketing, public relations,
communication, behavioural sciences and managemenwith

different cultural perspectives and in different catexts. It is
designed to prepare students for a career in the m&eting

and public relations profession or related fields ¥ helping
them to acquire core knowledge and skills as wellsadevelop a
proper attitude necessary for meeting challenges itheir career
development.

>Career Opportunities

The main objective of the programme is to provide gecialised
education in the field of marketing and public reldions.
Students will develop their specific managerial sks and
knowledge essential for success as a manager in a fast changing
world today. The programme prepares students for employment
in a wide range of business sectors and functions in Hong Kong
and other parts of the world.

>Professional Recognition

The programme has been accredited by The Charterédstitute
of Marketing (CIM). Graduates who have successfully completed
subjects “Marketing for Service Professionals”, “Acanced
Marketing Research”, "Strategic Marketing for Travel and Tourism
Industry”, “Strategic Cause Marketing” and “GlobalMarketing”
and filfil the work experience requirements of ClMare eligible
for entry to CIM’s Chartered Postgraduate Diploma in Marketing.
Whereas graduates who have not completed the above
mentioned subjects are eligible for entry to CIM'®rofessional
Diploma in Marketing.

Graduates of the programme are also considered todve met
the education requirement for full membership of the Hong
Kong Institute of Marketing (HKIM).

CIM and HKIM reserve the right to change the requirements.




>Programme Structure

Students are required to complete 10 compulsory and 5 elective subjects. Each subject carries 3 credits.

Subject Nature Subject Title

Compulsory Understanding Consumer Behaviouf (%

all 10 subjects
( Jects) Marketing Researchi %

Introduction to Public Relations5 %

Integrated Marketing Communications [

Effective Professional Communication in Englisfii%

Strategic Brand Managemenrg’fﬁj

Marketing Strategy and Applicationsﬁ;i

Business and Relationship Marketing %

Public Relations and Crisis Managemerif(%

Effective Marketing and Public Relations Writing %

Elective Marketing for Service Professional§i:

any 5 subjects
(eny Jects) Advanced Marketing Researct %

MIS for Marketing and Public Relations Decisio@”(ﬁ

Strategic Marketing for Travel and Tourism Industrﬁlﬁ

Strategic Cause Marketing=i%

Events and Exhibition Managemené;j

Global Marketing gﬁj

Creative Online Public Relations and Internet Marketingjz

Offering of any elective subjects is subject to sufficient enrolment.

fﬁi This subject has been included in the list of reimbursable courses for Continuing Education Fund (CEF) purposes.
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>Entry Requirements

Applicants should possess a Higher Diploma or an Associate Degree in business related disciplines or equivalent.

Holders of Higher Diploma or Associate Degree in non-business disciplines may also be considered.*

Those who do not possess the above-mentioned qualifications but have reached the age of 25 at commencement of study may also

apply as mature applicants.* Mature applicants shald possess relevant working experience in supermig / managerial positions

and prior post-secondary studies in related fields at Diploma level or equivalent. They will be required to demonstrate their ability to

complete the programme to the admission committee at an interview; and

(i) pass an admission test; and

(i) have an appropriate level of English language competence demonstrated by at least level 2 in HKCEE English Language [or grade
E in HKCEE English (Syllabus B) for results obtained before 2007] or equivalent.

* Applicants without sufficient knowledge in marketing will be required to complete a bridging courseas designated by SPEED
before programme commencement. The bridging course will commence in early July 2010. Applicants who are required to take
the bridging course should submit their applicatios before the close of first round admission (i.e. May 2010). No bridging
course will be arranged for applicants after the fsstoanddbbhddrigssion.

>Further Information

Syllabus of the subjects offered can be obtained
from my.SPEED portal
(http://www.cpce-polyu.edu.hk/speed/its/myspeed)
under "my.Channels™> "programme document".

>Enquiries

Programme Leader

Mr. Lau Kwok-fai

Tel: 3746 0714

Email: spkflau@speed-polyu.edu.hk

Deputy Programme Leader

Ms. Aris Lam

Tel: 3746 0704

Email: sparis@speed-polyu.edu.hk

Programme Officer

Ms. Catherine Ho

Tel: 3746 0053

Email: spcatho@speed-polyu.edu.hk

Administrative Assistants
Full-time mode :

Ms. Alice Choi

Tel: 3746 0047

Part-time mode :
Ms. Erica Chan
Tel: 3746 0049
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Brian — PolyU SPEED bachelor's degree is a valuable asset for my career as well as my life.

Being the Assistant Brand Manager in a multinatiodaskincare company, | fully
understand the importance of enhancing one's competitive advantage.

The study has helped me in developing my marketing sense, communication skills and
the ability to work under pressure. The bachelor's degree obtained from PolyU SPEED
is one of the most valuable assets in my future life.

Wendy — PolyU SPEED bachelor's degree articulated me to the master's degree level.

The learning experience in the marketing programme in SPEED was extremely fruitful and
enjoyable. This programme has widened my horizon. Wt the PolyU SPEED academic
award, | have articulated to a master's degree programme in PolyU.

| am glad that | have made the right decision to study in SPEED.

»
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