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UNIT 2
Best Practices of Running e-Commerce Business

for Local and Overseas Markets 

Introduction to e-Business,
e-Commerce and m-Commerce
Design eBusiness model 
e-Business infrastructure 
e-Business strategy 
Selection of e-Commerce platform 
Brand building and marketing for 
e-Commerce 
Procurement and logistic arrangement for 
e-Commerce 
Build greater customer loyalty and lifetime 
value 
Future development of e-Commerce and 
m-Commerce
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UNIT 1
e-Business and e-Commerce

Target Participants

Entry Requirements
Applicants are required to satisfy both (i) and (ii):
(i)   - A holder of a recognised Higher Diploma programme or equivalent; OR 
      - A mature candidate aged 25 or above before the course commencement date, with proficiency in            
        English (subject to satisfactory performance in an interview); 
(ii) 2 years or above work experience.

Applicants who do not possess the above entry requirements may be considered on a case by case basis. These 
applicants are required to attend an admission interview to elaborate on their goals and experience.

Language
The medium of instruction will be Cantonese. 
The teaching materials and assessments will be in English.

Assessment Methods
Continuous assessment which comprises one group project and two quizzes 

Award
A Professional Certificate will be awarded to students who have attended at least 70% of the classes and passed 
the continuous assessment. 

School of Professional Education and Executive Development is operated by College of Professional and Continuing Education Limited 
which is an affiliate of The Hong Kong Polytechnic University

** Course content may be reviewed and adjusted from time to time.

    

Business executives who aims to enhance their knowledge of the development and application of digital technology, 
to keep themselves updated in the fast-evolving global e-commerce scene, and to improve their competitive edge             
by getting a professional designation.  

Building an e-Commerce store (using 

credit card, FPS, PayMe) 








